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Upcoming trend: Fairtrade and Organic

Fairtrade Korea regularly arranges meetings to help domestic Fairtrade manufacturing companies and Fairtrade producers obtain Korean
organic certification. Based on full understanding of the approval procedure for Korean organic certification for sugar producers prior
to the launch of Fairtrade organic sugar in Korea, Fairtrade Korea is planning to expand support to organic certification so that a wider
range of Fairtrade products can be launched as more reliable food. The competitiveness will be doubled when Fairtrade products obtain
local organic certification since the current trend shows that more than 50% of Fairtrade products are being produced as organic and

about 80% of consumers across the world are recognizing the positive effects of Fairtrade.
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Amanti Hotel Seoul takes its first step towards a Fairtrade Hotel

Amanti Hotel Seoul is on its way to be the first Fairtrade Hotel in Korea. For
a start, the manager from Amanti visited the show room at Fairtrade Korea

in October and looked through ready—to—distribute Fairtrade—certified food

and beverage products including coffee, tea, soft drink, chocolate spread,
beer and wine, and also Fairtrade—certified towels and amenities that can be introduced into the hotel’s cafe & restaurant and guest
rooms. They are currently offering Fairtrade—certified coffee at the staff lounge, reservation office, business meeting room and breakfast
buffet and about to adopt Fairtrade—certified tea and sugar at the mini bars in the guest rooms. Moreover, they are planning to make a

promotion section with Fairtrade products inside the cafe to play a great role in rising customers’ recognition on Fairtrade.
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<Hotel&Restaurant> teamed up with Fairtrade Korea to support hospitality industry’s ethical consumption.
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Fairtrade International recognized for transparency

Fairtrade International(FLO) is strengthening their monitoring, evaluation and learning(MEL) system to evaluate their activities and improve
work efficiency consistently, Fairtrade International was ranked in the top 2 of 48 NGOs in BOND’s 2015 NGO Transparency Review for
systematically publishing all evaluations and came out on top in Finnwatch’s 2015 assessment of the quality of 16 social responsibility
monitoring schemes. German product testing consumer magazine Stiftung Warentest also found Fairtrade to be highly credible and
trustworthy. Besides, Fairtrade International regularly surveys Fairtrade producers to determine their satisfaction with the services
provided. The 2015 survey, conducted by INCCAS(Intercultural Consultancy&Studies), found that producer satisfaction was 89 percent
high.
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Gluten—free organic quinoa pasta

Quinoa, meaning ‘Mother of grains’ in Peruvian language, is rich in protein, vitamin, and mineral that promote growth of brain cells, and
therefore can be consumed as a meat substitute. It is also popular as a diet food since it does not contain cholesterol. In addition, quinoa
is free from gluten that may cause colon diseases so that even people who are allergic to food made with conventional flour can intake
it. Alternativa3 from Spain and Traidcraft from Italy are companies that produce healthy Fairtrade pasta using organic quinoa. They offer
a variety of pasta products including fusilli, penne, and spaghetti, which are also suitable to be served at hotel restaurants and cafes.

Please visit Fairtrade Korea's B2B Website(b2b.fairtradekorea.org) for more information.
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